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DECISION

Chairman’s Ruling

18 April 2011
Complaint 11/202



Complainant: J. Milledge



Advertisement: ANZ National Financial Group
Complaint: The ANZ bank’s television advertisement for the Rugby World Cup stated, in part:
“One day soon, we will be hosting the biggest sporting event in our history, so ANZ bank would like to know: How would you welcome the world New Zealand?”
The advertisement then shows a man and a woman on top of a mountain:

Man: “We’d make a giant party popper and fire it from Mt Ruapehu.”

The couple then detonated a giant party popper that was floating on the crater lake, sending streamers into the air.
Complainant, J. Milledge, said: that they feel “uneasy” with watching the advertisement that featured Mt Ruapehu and said: This is a majestic mountain. A national treasure. I found the images of a massive part popper going off on its summit demeaning and disrespectful. I write this as a secular, atheist, Pakeha. I can only imagine how Maori, particularly local iwi feel.”
The relevant provisions were Basic Principle 4 and Rule 5 of the Code of Ethics.
The Chairman noted the Complainant’s sincere concerns about using Mt Ruapehu as a place to detonate a giant party popper in order to celebrate the Rugby World Cup. 
Turning to the advertisement, the Chairman was of the view that the entire scenario portrayed a fantastical and hyperbolic way in which the couple would celebrate the beginning of the Rugby World Cup.  While she noted the Complainant’s concern about the level of offence the scenario was likely to cause, in her view, the majority of viewers would see the advertisement as humorous and exaggerated hyperbole, rather than taking offence at the depiction of the mountain.
Therefore, the Chairman found that the advertisement met the due sense of social responsibility did not meet the threshold to be likely to cause serious or widespread offence in the light of generally prevailing community standards.  

Accordingly, the Chairman said there was no apparent breach of the Advertising Codes.
The Chairman ruled that there were no grounds to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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